
Cl ient  Relat ions

Account  Management  

Campaign Management

Pro ject  Management

New Hire /  Associate Tra in ing 

S K I L L S :

OTHER |  Sprinklr ,  Shopify ,  Magento,  Hubspot,  Marketo,  Salesforce,  Adobe Suite,  Google Suite

DATA ANALYSIS |  SQL,  Python, Javascript ,  Data Visualization,  DOMO BI

EMAIL MARKETING |  Mailchimp, Klaviyo,  Constant Contact, GDPR, CAN-SPAM, HTML/CSS

DISPLAY + SEARCH |  Google AdWords,  Google Search Console,  DCM, AdRoll ,  Criteo

PAID SOCIAL ADVERTISING |  Meta/FB Business Manager, Snapchat,  Twitter ,  Pinterest ,  Reddit ,  TikTok

A D D I T I O N A L  E X P E R I E N C E

Mult i -Channel  Campaign Strategy
launch & moni tor  campaign per formance,  
manage budgets  pac ing across  pa id  media  
channels ,  aud ience v iab i l i ty ,  p lat form 
algor i thm,  &  at t r ibut ion  models  (per  
p lat form)

Performance Analys is  &  Optimizat ions
study  data  to  prov ide  ins ights  &  learn ings  
on  campaign per formance and A/B Test ing  
to  opt imize  audience/target ing  segments ,  
c reat ive  i te rat ions ,  and copy var iat ions  

Media Planning & Buying
develop & implement  media  s t rateg ies  
a l igned wi th  c l ient  goals  and KPIs ,  and 
managing in ternal  +  external  team 
communicat ions  (RFPs ,  media  author iza-
t ions ,  b i l l ing ,  invo ices ,  e tc . )   

Report  Creat ion & Data S l ic ing
manage &  data  for  campaign per formance 
analys is  to  present  in format ion  

T E C H N I C A L  S K I L L S

O T H E R  E X P E R I E N C E

P R O F E S S I O N A L  E X P E R I E N C E

BIC .  Un i ty  Gaming .  D isney+  .  Xbox .  Pokemon .  

Microsof t  .  Adobe .  S tarz  .  Lexus .  Panera  .  

S tarbucks  .  Home Depot  .  Vans .  Toyota  .  

G lobal  Olympics  .  Square .  Bu i ton i  .  Ca l ifia  .  

Ast raZeneca .  Pfister  .  West  Coast  Univers i ty  

C L I E N T  R O S T E R

MAJOR |  Bus iness  Admin & Market ing

MINOR |  Communicat ions

C A L I F O R N I A   S T A T E
U N I V E R S I T Y ,  F U L L E R T O N

F R E E L A N C E R  /  C O N T R A C T O R

Del ivered & launched paid media in i t iat ives across mult iple platforms using histor ical  data to ensure 
strategies result ing in above benchmark performance  

Compiled,  prepared & presented campaign data within report ing dashboards

Proact ively researched new platforms,  channels ,  & technologies,  for  future strategy recommendations 
and test ing opportunit ies for  cl ients

S C H I E F E R  C H O P S H O P  |  J A N  ‘ 1 9  T O J A N ’ 2 1

I N T E G R A T E D  M E D I A  P L A N N E R  /  P A I D  M E D I A  B U Y E R

U N I F I E D  |  2 0 2 1  T O 2 0 2 3
S e n i o r  P a i d  C a m p a i g n  M a n a g e r

P a i d  S o c i a l  S t r a t e g i s t
K O N N E C T  A G E N C Y  |  J A N  T O  M A R  ’ 2 1

-  Update D2C paid social  strategies in order to establ ish cl ient  specific KPIs & benchmarks
- Refresh  audience target ing across 10+ nat ional  D2C brands for  cost  efficiency & improve ROAS

R E V O L U T I O N  D I G I T A L  |  A P R  t o  S E P T  ‘ 2 1
M e d i a  M a n a g e r ,  D a t a  A n a l y s t  L e a d

- Develop & execute brand strategies for  paid social ,  providing dai ly  report  analysis  to improve 
campaign performance & regular opt imizat ion recommendations for  audiences & creat ives 

V A N S  C O R P O R A T I O N  |  A U G  t o  S E P T  ‘ 2 1
M e d i a  M a n a g e r ,  N o r t h  A m e r i c a

- Manage distr ibut ion & provide QA of  creat ive assets and invoices for  pr int  campaigns,  whi le 
s imultaneously launching paid social  int iat ives for  US,  Canada & Mexico 

A Y Z E N B E R G  |  F E B  t o  O C T  ’ 2 2
M e d i a  A n a l y s t
-  Supported Analyt ics Team with data management & report  creat ion for  l ive campaigns to 
support  internal  teams with budget management and campaign performance 

Executed & managed 20+ campaigns with a minimum of $750K+ budget across mult iple channels 
to surpass campaign object ives,  as well  as ensure effect iveness of  pacing & performance 

Ident ified new audiences,  refined object ive-based strategies,  & adjusted ad formats based on 
campaign performance

Interv iewed,  on-boarded,  & trained new hires whi le also cont inuing to mentor associates on best  
pract ices for  internal  and external  professional  performance

O M G 2 3  |  N O V  ‘ 2 2  t o  J A N  ’ 2 3
I n t e g r a t e d  M e d i a  S u p e r v i s o r
-  Supervised & QA’d implementat ion of  search & social  campaigns for  theatr ical  launches
- Establ ished,  t rained,  & enforced QA processes with entry level/associates for  seamless,  qual i ty  
campaign launches
- Maintained organizat ion with paid media documentat ion for  media plans,  strategies,  and roadmaps
- Led team meet ings by maintaing stable relat ionships with shareholders,  cl ients ,  and vendors

Senior  Account  Manager  |  2021  -  2023

Campaign Manager  |  2021-2023

Data  Analyst  |  2020 -  2021

Pa id  Soc ia l  St rateg is t  |  2020 -  2022

Market ing Manager  |  2018 -  2019

Dig i ta l  Market ing Spec ia l i s t  |  2017  -  2021

P R E V I O U S  P O S I T I O N S

F R E E L A N C E R  /  C O N T R A C T O R

- 8 years of  digi tal  market ing and advert is ing strategy,  with mult i-channel analysis & campaign implementat ion

- 8 years of  paid media exper ience across var ious advert is ing platforms,  incorporat ing knowledge of platform algor i thms to ensure benchmark/KPI goals

- Background in ful l  funnel strategies including email  market ing,  content market ing,  and display advert is ing

- Involved with dai ly campaign monitor ing to provide insights,  strategy adjustments,  and opt imizat ions to improve results and col lect learnings 

-  Highly col laborat ive acrosss mult iple teams ( internal ly & external ly)  for  a successful  partnership amongst team members 

P R O F E S S I O N A L  S U M M A R Y

D I G I T A L  M A R K E T I N G  &  A D V E R T I S I N G

P A I D  M E D I A  B U Y I N G  &  P L A N N I N G

D A T A  A N A L Y S I S  &  C A M P A I G N  O P T I M I Z A T I O NC
R RONALENE CRUZ

C O N T A C T @ R O N A L E N E C R U Z . C O M

( 7 1 4 )  2 3 2  -  6 7 5 8


